


What’s your objective?

Create a positive personal brand for yourself



What are your goals?

Develop referral sources

Onboard new clients



Realise that you are a 

BRAND



Less than 15% of people have truly 
defined their personal brand … 

... less than 5% are living 
it consistently at work.

Glenn Llopis Group



What do people think

about you?





Where do people get to

meet you?



Audit everything

ONLINE



Use the right

TOOLS



Use a professional headshot

Support your employerComplete your bio

Have a background image

Write articles

Comment on content Have a weekly ritual

Update skills



Be authentic, but professional Use hashtags

Link to a relevant website

Use geotagging

Reply to comments

Tag people/brands

Be personal

Comment on others posts’

Follow people



Follow leaders in your industry

Support your employerRetweet others

Have a ritual

Favourite retweets

Get involved in trends Use hashtags

Post relevant articles



Remember, nothing is private

Put your best foot forward

Use lists and limited profiles

Get involved in groupsFill in professional details

Check privacy

Use events



Go out and

MEET PEOPLE



Formalise your elevator

PITCH



Avoid the

BUSINESS CARD THRUST



Understand that 

COMPETITION IS OK







Don’t feel threatened by competitors

Have your multi-floor elevator pitch

Avoid the dreaded business card thrust

Learn to overcome networking weaknesses



Get

PUBLISHED



Strategically develop your own

TRAJECTORY



We are	the	average	of	the five	people	
we	spend	the	most	time	with	

Jim Rohn



Build a

TRIBE









FACEBOOK | themarketinggp

INSTAGRAM | themarketing_gp or justholly_

LINKEDIN | themarketinggp OR 
justholly

TWITTER| 
themarketing_gp


